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%“ﬂ‘ ADVERTISING CONTRACT  =merswa®

Deadline:
(1) Select one . ,
(5 Mediaand FileFormats
A [ Repeat last year’s ad. If there are any changes, mark them on a copy of your 2007 ad. ! , )
There may be charges for changes. See page 2 item 8. * Media CD’s, and email.
F ats with i t eedi
B [ New ad. Send or ddliver your CD to the OTTA or email your filesto bdi@rcn.com * th%rg])” c?vy :19: \(/&rzcogri)rll)o exceeding
Emailed files will be allocated space upon receipt of contract and payment. QuarkXpressv4.1 1, Adobe CS2
(Hlustrator, PhotoShop, I nDesign)
(2) Advertiser Information Please print legibly and PDF files.
e Filerequirementsand guidelines
BUSINESS NAME are on the back of this contract.

STREET ADDRESS/CITY/ZIP

(6) Mailing Addressand
BUSINESS PHONE FAX Help Lines

E-MAIL ADDRESS e CD’s must be mailed or delivered with
your check or credit card information
and compl eted contract to the OTTA
at the address listed below.

o If you are sending electronic filesvia
email and paying by credit card, you

. . . . may fax your payment information

(3) Payment Method (ad will not be placed until payment is received) and completed contract to the OTTA at

A O Check payableto Old Town Art Fair or OTTA the number listed below.

Al art, photos, and text on the ad are unencumbered by copyrights. OTTA has full right to reproduce the ad as supplied.

AUTHORIZING SIGNATURE DATE

Amount; $ Check must be enclosed with this contract. Old Town Triangle Association (OTTA)
1763 N. North Park Avenue
B O Visa 0O MasterCard Authorized Charge Amount: $ Chicago, IL 60614

Attention: LesieWolfe
TEL: 312 337 1938
CREDITCARDNUMBER | | | | [-] | [ I e e | | | FAX: 312 337 4015

Email: lwolfe@oldtowntriangle.com

EXPIRATION DATE
SEND ELECTRONIC FILESAND
NAME ASIT APPEARSON THE CARD DIRECT QUESTIONSABOUT
ELECTRONIC FILESTO:
BILLING ADDRESS Norman Baugher

TEL: 312 787 1710

if different from (2) above
FAX: 312 787 1765

AUTHORIZING SIGNATURE DATE Erna |: bd| @rcn.com
(4) Ad Configuration Check the box next to the configuration of your preference. Cover and Materials, indluding CD’s, cannot be
prime ad pages will be allocated to the first advertisers who return their contract with payment. returned unless self addressed and

stamped packaging is included.
Non-conforming ad dimensions will be scaled to fit ad space, and the alteration may be billed to you.
Old Town Art Fair will create new ads and make custom changes on your file for a fee, at your
reguest. See details on page 2, item 8.

AD SIZES AND PRICES

O Full Page (vertical 4 3/4 x 7 3/4 inches) $550.00 FOR

O Half Page (horizontal 4 3/4 x 3 3/4 inches) $300.00 OFFICE
O Quarter Page (horizontal 4 3/4 x 1 3/4 inches) $175.00 ONLY:

O Quarter Page (vertical 2 1/4 x 3 3/4 inches) $175.00

. . . . .. BUSINESS NAME
These premium ad spaces may be available upon request (inquirefor pricing)

O Inside Front Cover (bleed 5 5/8 x 8 3/4 inches; non-bleed: 5 x 8 inches)
O Inside Back Cover (bleed 5 1/2 x 8 3/4 inches; non-bleed: 5 x 8 inches)

O Page 1 (4 3/4 x 7 3/4 inches) AMOUNT
O Centerfold spread: 10 x 7 3/4 inches)

O Centerfold page: vertical 4 3/4 x 7 3/4 inches)

DATE PAID



mailto:lwolfe@oldtowntriangle.com
mailto:bdi@rcn.com

(7) File Requirementsand Guidelines

B Provide an acceptable proof of your document at 100%
with crop marks to assure your ad is printed properly.

B Ads submitted electronically should be suitable to
print asis— OTTA isnot responsible for any errorsin
contents. Improperly prepared files may result in addi-
tional production charges.

PhotoShop files must be saved as TIFF or EPSfiles.

W Picture boxesin Quark should have afill of white or
none.

B Theresolution for al photography and scanned illus-
trations should be at least 300ppi at the printed size.

B Lineart should be 1200ppi at the printed size.

W Color artwork or photographs for final output must be
saved as CM Y K. Do not use the default RGB colors

B Please convert spot colorsto 4/c process colors. Spot
colors cannot be expected to match CMYK equivalents
exactly.

B Save Black and white half-tones as grayscale images.

B Usethe collect for output feature under the file menu in
QuarkXpress to ensure that al images and specia
preference files are included with the final document.
Use the Package feature in InDesign.

B Copies of the fonts used within any layout, or any EPS
file, must be provided. Include both screen and printer
fonts. Bitmapped fonts are not recommended but can
be used.

B Pleaseinclude al placed images and fonts on transfer
medium.

B We accept PDFs via email attachments. However, these
must be prepared properly or fonts may be replaced
and colors may not be accurate. Exercise care when
creating your origina files before you make PDFs. For
example: RGB and jpg images print poorly when they
are converted into PDFs. Change these to CMYK and
TIFFs before placing them in QuarkXpress or InDesign
documents. If you have any questions about preparing
PDFs please go on line for help or call Norman Baugher
at 312 787 1710.

m If files are prepared improperly and mechanical
requirements are not met, Old Town Art Fair can not
guarantee the reproduction of the ad.

(8) Custom Changes, New Ad Creation, Alterations

Ads not conforming to dimensions on page 1 item 4 will be
scaled to fit ad space and may be billed to you.

The Old Town Art Fair will create new ads and make custom
changes on your file for afee, at your request. Contact Norman
Baugher at Baugher Design Inc. by telephone: 312 787 1710 or
email your questions or requests to bhdi@rcn.com. All custom
work will be invoiced by and payable to Baugher Design Inc. upon
satisfactory completion of the work.

(9) Contract Checklist

For advertisersrepeating last year’s ad.

e Mark box A under heading Select one.

o Select aPayment Method and compl ete appropriate boxes.

o Complete the Advertiser I nfor mation section.

o Send or deliver your contract with a check or completed credit
card payment information to the OTTA [See: (6) Mailing
Addressand Help Lineg]. If you request changesto last year's
ad, mark these on a copy of last year’s ad. See item 8 above.

For advertisers submitting new ads

e Mark box B under heading Select one.

e Select aPayment Method and compl ete appropriate boxes.

e Complete the Advertiser I nfor mation section.

o Select fromthe Ad Configurations section.

¢ Read M edia and File For mats (5) and File Requirementsand
Guidelines (7) sections and prepare your files accordingly.

o Send or deliver your contract with a check or completed credit
card payment information to the OTTA [See: (6) Mailing
Addressand Help Lines]. Include your disk or email your
filesto bdi@rcn.com. Emailed files will be allocated space
upon receipt of contract and payment.

Note This pageis for your information only. Keep a copy for
your records.


mailto:bdi@rcn.com

